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Design Explanation
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1.Thesix characters of "Chinese Famous Consumer Products" in
Mao-style calligraphy blend the national characteristics and the red
geneintothe essence of the famous brands. The English at the
bottom forms adialogue across time and space with the Mao-style
characters, conveying the confidencein traditional culture and
demonstrating the open attitude of Chinese famous brands towards
theworld.

2.Thelogois based onthe ancient Chinese jade bi, transforminginto
atotemthatrepresentsthe dialogue between traditional
craftsmanship and modern quality, embodying the grand aspiration
of China's famous brands to break through the clouds and
illuminate the world, and to nourish the universe.
3.Thefourcolorsofthelogo's outer contour resemble the changing
of the four seasons, and the four auspicious cloud patterns
symbolize the surging waves of the times, outlining the oriental
charm and carrying the aesthetic of Chinese craftsmanship that has

endured forthousands of years.
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Specification for the
Scope of the Logo

RRAAENEE
Protected area
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This page specifies the protected area of the Emblem. To ensure the
independence and solemnity of the Emblem, no text, graphic, mark,
etc. mayintrudeinto the protected area.

Note: The areainthesolid frameisthe protected area; “A” is the

basic length unit.
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Specification for the
Proportion of the Logo
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Minimum dimension
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This page specifies the minimum dimension for the Emblem in use.
When the height of the Emblem is = 13.5mm,the Emblem can stand

initsstandard structure.
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The calibrated Minimum dimension
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This page specifies the colours of the Emblem, these colours must
be applied onthe Emblem strictly based on the following

instructions.
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Color Specification
For the Logo

RRER B

Primary colours of the Emblem

C10M100Y100KO PANTONEE C35M95Y90K0 PANTONEE
R48G64B43 485C R176G58B58 7627C

C32M38Y50K0 PANTONEE C13M31Y71K0 PANTONEE
R187G162B131 6008C R226G184B94 4017U

C62M14Y15K0 PANTONEE
R99G177B205 7702V
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